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Abstract: Tourism is one of the largest global industries; it generates economic and
non-economic benefits for the world's nations, creates opportunities for many related
industries, and has a significant contribution to local communities’ prosperity. Despite the
extraordinary difficulties posed by the global pandemic crisis, its prospects to remain one of
the main providers of jobs, income, and regional or global development are still encouraging.
However, tourism is at a crossroads, and the contribution of entrepreneurship can give a
new meaning, a new direction to the efforts to recover and resume growth. That is why it is
important to understand the nature, scope, challenges, and dimensions of tourism
entrepreneurship, the trends that accompanied its evolution in recent decades, and to
perceive its future prospects. The emergence of new types and forms of tourism, the
expansion of digital technology in most tourism sectors, challenges in existing practices,
competition, and the changing models have to be carefully understood and analysed.
Tourism and entrepreneurship, two driving forces for economic development, have been
under the scrutiny of this study, as we tried to map out the knowledge base yielded between
1994 and 2020 timeframe. Bibliometric methods were employed in the analysis of articles.
After analysing the available articles chosen with the criteria set of the study, 322 articles
concerning tourism and entrepreneurship were obtained. Based on the citation analysis
made with HistCite software, we identified the most influential authors, articles, and journals.
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1. Introduction

Tourism is one of the largest global industries; the 2019 data report over 1.5 billion
international tourist arrivals (overnight visitors), revenues of approximately 2.9 trillion US
dollars, and 10% of world jobs (The World Tourism Organization (UNWTO), 2019).
However, in 2020, tourism was one of the sectors most affected by the coronavirus
pandemic; international tourism collapsed by about 80%, and destinations that relied heavily
on international tourism, business, and events faced particular difficulties (OECD, 2020).
According to the OECD, restoring tourism in the coming years is a priority, but the sector
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needs to become more sustainable and resilient in the future. Domestic tourism has
restarted and has begun to mitigate the impact on jobs and businesses in certain
destinations. Still, the recovery will only be real when international tourism approaches the
2017-2019 figures.

In order for tourism development strategies to be able to transform a country's natural and
human resources into an economic capital so necessary for development (UNWTO, 2013),
they must also take into account the extraordinary potential of entrepreneurship, the
dynamism of the small and medium enterprise sector. Moreover, small and medium
enterprises in this sector play an increasingly important role in growing turnover, supplying
quality services, generating jobs, revitalizing related branches of the economy, promoting
new destinations and forms of tourism (Hallak, et al., 2012), encouraging the local
community to get involved in tourism activities, with the tourism entrepreneur being the
persona causa of tourism development (Koh & Hatten, 2002).

Because entrepreneurship is an inherent local phenomenon (Baron & Markman, 2000),
(Sternberg, 2012), we can consider that natural resources, cultural heritage, and the
potential of local communities can become, through creative and sustainable use, essential
components of tourism products and of the tourist experience (Badulescu & Badulescu,
2012), arguments that demonstrate the interdependence between tourism and
entrepreneurship, especially in the context of sustainable development (Kuckertz & Wagner,
2010), (Crnogaj, et al., 2014), (Badulescu et al, 2014). Starting from the fact that most
tourism products are based on cultural and natural heritage, tourism enterprises must find a
balance between financial, environmental, and community sustainability (Badulescu, et al.,
2020).

In this article, we are interested in investigating the main corpus of literature on tourism
entrepreneurship, as described in selected articles published during the last decades,
aiming to review entrepreneurial research in the tourism and hospitality industry and provide
directions for future research. Specific objectives addressed include examining the research
themes and identifying directions of research, as well as identifying the most influential
authors, articles, and journals in tourism entrepreneurship research. The paper is organized
as follows. In the second section, we present the literature and in the third section, the
methodology employed. In the fourth section we discuss the findings, displaying the results
in tabular form of the results; in the final section, we conclude and present the main
implications and limitations of the study.

2. Highlights of tourism entrepreneurship literature

The importance of entrepreneurship in fostering innovation and competitiveness, increasing
productivity, and generating employment, wealth, and income for public budgets is widely
accepted. Implicitly, it also determines researchers’ interest in discovering its forms, causes,
apparition, motivators, and ability to exploit opportunities, connections to lifestyle,
successes, and failures (Audretsch & Keilbach, 2004), (Carter, et al., 2003), (Santarelli &
Vivarelli, 2007), (Shane & Venkataraman, 2000), yielding a literature that is expanding every
year. In time, research and analysis methods extended to diverse topics such as local and
regional development, cultural influences, relations with local communities and interested
participants, social innovation (Audretsch & Thurik, 2001), (Fischer & Nijkamp, 2009),
(Baron & Markman, 2000). However, entrepreneurial research on distinct economic sectors
and activities yields somewhat contradictory results. Such dissonances between
fundamental theories and individual research attempts stem from the differences and
specificities of each industry.

Although there is an increasing interest in tourism entrepreneurship, there are rather few
studies (meta-researches) on the progress of entrepreneurial research in the industry. We
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should nonetheless mention Li (2008), (Carmichael & Morrison, 2011), Solvoll et al. (2015),
Ratten (2019), Crnogaj, et al. (2014), or Fu et al. (2019). The latter concludes that tourism
entrepreneurship is well-represented in practice, but its theoretical aspects are poorly
developed (Fu, et al., 2019) being characterized by two main contradictory tendencies: one
attempting to integrate tourism entrepreneurship within the general framework of
entrepreneurship, and the second considering tourism entrepreneurship to be (intrinsically)
different from other types of entrepreneurship, requiring specific theoretical approaches
(Solvoll, et al., 2015). Moreover, Li (2008) analysed articles on tourism entrepreneurship
published in quality journals between 1986 and 2006 and noticed a certain methodological
simplicity in terms of analytical and statistical instruments employed. He also found that, in
general terms, tourism entrepreneurship is rather poorly represented, despite the existence
of numerous opportunities, topics, and subfields that might be of interest for future studies
(Li, 2008). More than ten years after his analysis, we consider some of these gaps to have
been solved, but many topics have barely been researched, if at all. Therefore, further
review of published papers to build an overview of the field, recognize past trends and
prospects of the coming decades, and identify areas for attention and future improvements
is all the more necessary.

3. Research Methodology

3.1. General considerations

In order to chart the knowledge base on tourism and hospitality entrepreneurship for the last
decades and test the above-mentioned research trends dawning in the time frame selected
for research, a bibliometric analysis was employed. This quantitative, scientometric method
has gained a lot of popularity, coupled with the development of specialized research
databases (e.g., Web of Science) that make research information readily available (King,
1987).

Bibliometric analysis is recognized as a method for measuring, studying, and monitoring
scientific publications and their impact on the scientific community (King, 1987), (De
Oliveira, et al., 2019). Among the types of information revealed by such analysis, we
mention scientific output data (e.g., number of publications produced by a research unit),
scientific impact (e.g., number of citations received by publications), scientific collaboration
(data on coauthored publications, national & international and university-industry
collaborations), interdisciplinarity (degree of publications’ interdisciplinarity based on the
fields cited by the publication).

The research question we address is:

RQ. What authors, articles, and journals are the most influential in tourism entrepreneurship
research?

De Oliveira et al. (2019) propose a process for the mapping of the knowledge base through
bibliometric analysis, a process that also has been undertaken for the study herein. As
presented in the Introduction, we propose to study the tourism entrepreneurship state of the
art, crisscrossing the two major fields of entrepreneurship and tourism in order to see the
research interest captured by this binary field.

3.2. Defining search platforms, mining, and analyzing bibliometric data

We have chosen Web of Science as the right platform for this research. WoS is credited with
having the most robust databases, the oldest and most comprehensive records of citation
indexes, with reasonable availability of search filters, encompassing a useful analysis tool
(De Oliveira, et al., 2019), (Ellegaard & Wallin, 2015). Choosing just one platform for the
search is based on two main reasons. Firstly, structural differences between platforms
would render the analysis difficult; secondly, although other platforms offer a collection of
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relevant and extensive publications for the research purposes here, the WoS platform
represents an established corpus of publications which is more discriminatory in its selective
criteria and has the capacity to focus easier on a subject in its database search. The
bibliometric data offered by the WoS platform is year of publication, research areas, types of
documents, keywords, language, articles, authors, journals, institutions, countries, journal
JCR index.

The binary field of study assumed by this research involved the use of the two main terms -
tourism and entrepreneurship - for the search of all scientific papers studying these two
concepts. Thus, the following search profile was established in WoS:

(“entrepreneurship” OR “entrepreneurial” OR “entrepreneur”) AND “tourism”

This search profile, although not exhaustive, yielded a comprehensive number of scientific
documents for further study.

The search results have been treated with a series of refinement criteria. Thus, the time
frame criterion was completely liberalized, our interest being manifested for the whole period
of platform indexation. The results spanned from the years 1995 to 2020 (21st of June, 2020
was the date of the search). The language criterion was limited to the English language, and
the document types to articles, i.e., book chapters and proceedings, have been excluded.
The categories considered for the search in WoS were hospitality, leisure, sport, tourism,
management, business, and economics, the research area being economics.

Following the search and refinement stage, 322 list items were obtained. For each
publication, the full record, including cited references, was retrieved. The data is
subsequently analyzed with the help of HistCite software, a quantitative method for
analyzing systematic literature reviews (Zupic & Cater, 2015). The main purpose of the
software is to make it accessible for researchers and authors to perform bibliometric
analysis (Bankar & Lihitkar, 2019) by identifying the most significant authors, journals, cited
reference, institutions, and countries (Thelwall, 2008).

4. Findings and discussion

Retrieving the data imported into HistCite, and using the bibliometric parameters extracted
from the software, we addressed RQ and pinpointed the most influential articles, authors,
and journals pertaining to this study.

4.1. Yearly Output

The HistCite results reveal that between 1995 and 2006 there were published only nine
research articles. As shown in Figure 1, from 2007 to 2020, 313 papers were published, with
235 of these in the last five years. This finding indicates that tourism entrepreneurship is
quite a new field of research and upholds the fact that, before 2006, tourism
entrepreneurship was in the evolutionary stages of the concept. The ascending number of
annual publications points out that the subject began to represent an area of interest for
authors.
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Figure 1: Number of publications on tourism entrepreneurship per year
Source: retrieved from HistCite

4.2. The most influential authors, articles and journals

The study revealed that the 322 articles were written by 721 authors. The most productive
author in tourism entrepreneurship research is Hallak, with six articles, of which four were
written in recent years. The top authors in the tourism entrepreneurship field are presented
in Table 1, ranked by the count of publications, and most of the top scorers will appear in all
lists presented in the article.

Table 1: Most productive authors from 322 tourism entrepreneurship publications -
Publications ranking

No. | Authors Publications
1 Hallak, R. 6
2 Lee, C. 5
3 Ratten, V. 5
4 | Alonso, A.D. 4
5 | Aleawadieh, Z. 4
6 Bakas, F.E. 4
7 Liu, C.H. 4
8 | Altinay, L. 3
9 Daniele, R. 3
10 | Day, J. 3

Source: retrieved from HistCite

In order to determine the most-influential authors among our collection, we ranked the 721
authors using TLCS (Total Local Citations Score) into a top-10 authors list. The total local
citations score (TLCS) indicates how many times the article was cited within the collection of
the retrieved set. Here, Haber placed first, with a TLCS of 23, followed by Page, Swan, and
Thomas, who had a score of 21, all from one paper entitled Understanding small firms in
tourism: A perspective on research trends and challenges (Thomas, et al., 2011) (Table 2).
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Table 2: Most influential authors from 322 tourism entrepreneurship publications -
TLCS ranking

No. Authors Publications | TLCS | TGCS
1 Haber S 3 23 273
2 Page SJ 1 21 194
3 Shaw G 1 21 194
4 Thomas R 1 21 194
5 Hallak R 6 19 168
6 Lerner M 1 15 102
7 LiL 1 15 76
8 Komppula R 1 12 133
9 Brown G 1 10 82
10 | Lindsay NJ 1 10 82

Source: retrieved from HistCite

The next step was to sort the most influential authors according to TGCS (Total Global
Citation Score). This bibliometric criterion measures how many times an article was cited
globally by other articles, not only in the ones inside the collection. Some top authors of the
TLCS list (Haber, Page, Shaw, Thomas, Hallak) are in the TGCS list as well. Their Global
Citation Score is much higher than the local ones because citations from outside the
collection were taken into consideration. Here (Table 3), Haber ranked first, with a TGCS of
273 citations; Orfila-Sintes, Sorensen, and Sundbo each had 223. Orfila-Sintes and Sundbo
had the score from the same publication, The innovative behaviour of tourism firms -
Comparative studies of Denmark and Spain (Sundbo, et al., 2007). It is interesting to
observe a highly cited article, Silberberg ‘s (Silberberg, 1995), with a TGCS of 221, has only
a small TLCS (the article has a TLCS of 0). We can assume that there is little or no
relatedness between this article and our collection. TGCS score can often be high when the
article in question has a multidisciplinary impact (Garfield, et al., 2006).

Table 3: Most influential authors from 322 tourism entrepreneurship publications -
TGCS ranking

No. | Authors Publications | TLCS | TGCS
1 Haber, S. 3 23 273
2 Orfila-Sintes, F. 1 10 223
3 Sorensen, F. 2 10 223
4 Sundbo, J. 1 10 223
5 Silberberg, T. 1 0 221
6 Page, S.J. 1 21 194
7 Shaw, G. 1 21 194
8 Thomas, R. 1 21 194
9 Reichel, A. 2 8 171
10 | Hallak, R. 6 19 168

Source: retrieved from HistCite

To assess the most influential research papers within our collections, we ranked them using
TLCS/t (Total Local Citation Score/Year) and then after TGCS/t (Total Global Citation
Score/Year). When studying co-authorship, it's important to see how the total number of
articles produced per year evolves because two authors, when acting together, do not
produce more than one article. The score per year shows the average citation score since
the publication date.
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Hallak attained a TLCS/t of 3.04 (Table 4), with six articles published together with Brown
and Lindsay (Hallak, et al., 2012), with Lee and Sardeshmukh (Lee, et al., 2016), (Lee, et al.,
2016), (Lee, etal., 2019), with Lee (Lee & Hallak, 2018), (Lee & Hallak, 2020). The citation of
Hallak’s paperwork attracted the attention of the academic community, therefore, it obtained
exponential growth, being used as a reference in 63 articles in 2012, 142 articles in 2016,
245 articles in 2018, 284 articles in 2019, and 322 articles in 2020. Alrawadieh has the
higher score, TLCS/s 3.33, even with fewer articles, indicating that the author's paperwork
has the most yearly cited references score in our collection.

Table 4: Most influential authors from 322 tourism entrepreneurship publications - TLCS/t
ranking

No. | Authors Publications | TLCS/t
1 | Alrawadieh, Z. 4 3.33
2 | Hallak, R. 6 3.04
3 | Page, S.J. 1 2.10
4 | Shaw, G. 1 2.10
5 | Thomas, R. 1 2.10
6 | Lee,C. 5 1.93
7 | Sigala, M. 3 1.80
8 | Kompulla, R. 1 1.71
9 | Sardeshmukh, S.R. 3 1.60
10 | Cetin, G. 1 1.50

Source: retrieved from HistCite

In Table 5 we can observe that the citation of Hallak attained the highest TGCS/t (Total
Global Citation Score/Year), 28.84. Lee had been cited 19.73 annually, with the authorship
of five articles published between 2016-2020 together with Hallak (2 articles) and Hallak and
Sardeshmukh (3 articles). Page received an average TGCS/t score of 19.40, and his score
was entirely due to his co-author status with Thomas on only one publication. Similarly,
Shaw is in fourth place, with a score of 19.40 TGCSH, also as a co-author on the Thomas
paper.

Table 5: Most influential authors from 322 tourism entrepreneurship publications - TGCS/t
ranking

No. | Authors Publications | TGCS/t
1 | Hallak, R. 6 28.84
2 | Lee, C. 5 19.73
3 | Page, S.J. 1 19.40
4 | Shaw, G. 1 19.40
5 | Thomas, R. 1 19.40
6 | Komppula, R. 1 19.00
7 | Altinay, L. 3 17.50
8 | Haber, S. 3 16.89
9 Sardeshmukt, S.R. 3 16.40
10 | Orfila-Sintes, F. 1 15.93

Source: retrieved from HistCite
What are the top journals in the tourism entrepreneurship research domain (local and

global)? The studies obtained in the field of tourism and entrepreneurship were found to be
published in 141 academic journals. The most significant were indexed using a top 10
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journals list according to TLCS and TGCS. Top 10 most influential journal generated by
HistCite according to TLCS:

1.

2
3
4
5.
6.
7
8
9.
1

Tourism Management - 41 articles

International Journals of Contemporary Hospitality Management - 22 articles
Journal of Business Venturing - 2 articles

Service Industries Journal - 10 articles

Research Policy - 1 article

Journal of Hospitality and Tourism Management - 11 articles
Entrepreneurship and Regional Development - 6 articles

Social Entrepreneurship and Tourism: Philosophy and Practice - 15 articles
Forest Policy and Economics - 2 articles

0. International Journal of Entrepreneurial Behavior & Research - 8 articles

According to TGCS, top 10 influential journals are:

1.

2
3
4
5.
6.
7
8
9.
1

Tourism Management - 41 articles

Journal of Business Venturing - 2 articles

Research Policy - 1 article

International Journal of Contemporary Hospitality Management - 22 articles
Service Industries Journal - 10 articles

Entrepreneurship and Regional Development - 6 articles

Journal of Destination Marketing & Management - 5 articles

International Small Business Journal - 2 articles

Tourism Management Perspectives - 11 articles

0. Journal of Hospitality and Tourism Management - 11 articles

As it can be seen in the above list, the leading journal in both rankings is the same, i.e.,
Tourism Management. Forty-one articles were published in the first ranking journal Tourism
Management, with a TLCS of 110 (the highest score). Seven of these were published before
2007, and the remainder were published in 2007-2020. Regarding the themes or subject
area covered by both top-10 influential journals lists in tourism entrepreneurship, a few
clearly dominant ones are tourism, business, management, economics, and sociology.

After listing the most important journals, we wanted to identify the most cited references in
the collection. The Publications field shows the number of papers in which the references
are cited. As shown in Table 6, 3 of 10 papers were published in Tourism Management
Journal, two of which are ranked in the first two places in the most cited references list.
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Table 6: Most cited references from 322 tourism entrepreneurship publications - TGCS/t
ranking

Publications that
cited the article

26

No. | Authors/Year/Title/Journal

Hjalager, AM. (2010). A review of innovation research
in tourism. Tourism Management

Getz, D., Carlsen, J. (2000). Characteristics and goals
2 of family and owner-operated businesses in the rural 24
tourism and hospitality sector. Tourism Management
Ateljevic, 1. (2000). Staying within the fence: Lifestyle

1

3 Entrepreneurship in Tourism. Journal of Sustainable 22
Tourism
Lumpkin, G.T., Dess, G. (1996). Clarifying the

4 entrepreneurial orientations construct and linking it to 22

performance. The Academy of Management Review
Eisenhardt, K.M. (1989). Building theories from case
study research. The Academy of Management Review
Mair, J., Marti, I. (2006). Social entrepreneurship
6 research: A source of explanation, prediction, and 21
delight. Journal of World Business
Shane, S., Venkataraman, S. (2000). The promise of
7 Entrepreneurship as a Field of Research. Academy of 21
Management Review
Thomas, R., Shaw, G., Page, S.J. (2011).
8 Understanding small firms in tourism: A perspective on 21
research trends and challenges. Tourism Management
Barney, J. (1991). Firm Resources and Sustained
Competitive Advantage. Journal of Management
10 Getz, D., Carlsen, J. (2004). Family business in
tourism: State of the Art. Annals of Tourism Research
Source: retrieved from HistCite

21

9 16

16

5. Conclusions, implications, and limitations

The present study contributes to a deeper understanding of the literature on tourism
entrepreneurship by painting the picture of this research field through clear segmentation
and systematic grouping of the bibliometric data. Using HistCite, the data was analysed, and
the most influential articles, authors, and journals were identified.

With these gaps and trends identified through the bibliometric research, we can
acknowledge the points underlined in the literature review as areas either in need of more
comprehensive study or as hot spots in future research - even both. The uniqueness of the
times lived now, a worldwide pandemic, which has affected in a major way the tourism
sector makes this research a welcome map of the tourism entrepreneurship knowledge
base and a backdrop for future similar endeavours.

Although the research has particularly focused on finding all published articles in WoS
having tourism and entrepreneurship keywords in the title, the keywords, and abstract, there
could be other relevant studies of tourism entrepreneurship which did not meet the search
criteria. The main limitations come from the selected platform (i.e., Web of Science),
research type (i.e., articles), and language of publications (i.e., English). While the scope of
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this research has been clearly delineated, future research can increase the amplitude of the
study by adding other scientific works from Scopus and similar platforms.
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